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Flying Start: Media Studies 

 

 
 
 

Media Studies is part of the wider VAPAM (Visual and Performing Arts and Media) Faculty. 

Within this faculty sit all the creative subjects and we all work together successfully. We have 

Instagram accounts where you can update yourself on current work, recommendations and 

other updates. 
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Welcome to A Level Media Studies at TRC 
 
Thank you for showing such a strong interest in studying with us.  Your commitment to completing this 
work will not only get you off to a flying start in A Level Media Studies, it demonstrates to us that you 
are a highly motivated student who is able to take responsibility for their learning and take the steps 
necessary to achieve your goals. 
 
This Flying Start pack contains: 
 

1. Information about the course 
2. A variety of activities to do at home 
3. A planner for you to use and track the activities 
4. Useful links and resources 

 
The following activities will enable you to: 
 

• Develop an understanding of Media Studies (if you have not studied it at Level 2). 
 

• Identify and consolidate what you already know about Media Studies from wider Level 2 
Courses (if you have studied them) such as Media Studies, Film Studies, English or even 
Languages. 

 

• Develop knowledge, understanding and skills related to the A Level Media Studies course. 
 
We are very much looking forward to meeting you in September and supporting you to develop your 
psychological literacy and achieve your best.  
 
Media Studies is an academic and creative A Level in which you will be studying a diverse range of 
subjects including Music Videos; Advertising and Marketing; Newspapers; Radio; Video Games; Film 
Marketing; Television in the Global Age; Magazines and Media in the Online Age.   
 
You will learn to analyse how Medias create meaning for audiences and how they reflect and help to 
shape the society that made them.  You will also have an opportunity to apply what you have learned 
to create a Cross- Media project that will include the production of both print and video products.  
 

You can follow the TRC Media and Media Department on YouTube and Instagram. 

 
If you have any questions, or require any support, you can email at: robert.venn@thomroth.ac.uk. 
 
   

 

@trcmediaandMedia 

 

 

TRCMEDIASTUDIES 
 

mailto:robert.venn@thomroth.ac.uk
https://www.youtube.com/user/TRCMEDIASTUDIES
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Careers in the Media Industry 
 
You can find out about Careers in the Media Industry at the following links:  

• https://www.prospects.ac.uk/careers-advice/what-can-i-do-with-my-degree/media-studies. 

• https://targetcareers.co.uk/career-sectors/media/136-jobs-in-the-media-what-options-do-you-
have. 

• https://nationalcareers.service.gov.uk/job-categories/creative-and-media. 
 
2013 data from the Office for National Statistics showed that of all those with an undergraduate 
degree, media and information studies graduates had the second highest  
employment rate of all subjects, second only to medicine.  
  
23.2% of Media Studies graduates work in the UK as art, design and media professionals, compared 
to 5.9% of all graduates.  
  
In general, those studying creative arts subjects are more likely to find work related to their degree 
studies, whilst the transferable skills gained from arts and humanities allow graduates to enter a wide 
range of sectors. (LOGAN, E & PRITCHARD, E, 2016. What Graduates Do, Manchester: Prospects 
and the Education Liaison Task Group (ELTG) of AGCAS).  
 
  

https://www.prospects.ac.uk/careers-advice/what-can-i-do-with-my-degree/media-studies
https://targetcareers.co.uk/career-sectors/media/136-jobs-in-the-media-what-options-do-you-have
https://targetcareers.co.uk/career-sectors/media/136-jobs-in-the-media-what-options-do-you-have
https://nationalcareers.service.gov.uk/job-categories/creative-and-media
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Study Skills 
 
Much of your studies will involve something called ‘Flip Learning’.  This ‘flips’ the traditional teaching 
and learning style, where your teacher teaches you something in class and then you do homework, 
on its head.   
 
You will be doing the learning outside of class (in the form of reading textbook chapters and handouts, 
as well as watching videos), and the kinds of activities that you may be used to doing as homework, 
will be done in class. 
 
Much of this learning will involve watching YouTube videos so it is important that you develop, and 
practice, the skills of watching videos and taking notes about them. 
 

Introduction to Media Form 
 
When we are watching a moving image text, such as a film, a TV programme, a YouTube video, 
advert, video game cut scene etc., how do we know what’s going on?  We can follow a moving image 
text because they use a standard language called the Continuity System or what Peter Watkins 
called ‘The Monoform’.  We have been exposed to this language all our lives to the point that it 
seems ‘natural’, but it is, in fact, a language that we need to learn. 
 
Film Form is everything that filmmakers take into consideration when making a video text.  It is how 
the content is expressed, rather than the story itself. 
 
By studying, or reading, a moving image text, you will see what techniques filmmakers use to: 
 

• Further narrative and character. 

• Stimulate an emotional response. 

• Reveal further layers of meaning. 

• Place the moving image text within a particular genre or style. 
 
The elements of Film Form are: 

• Cinematography. 

• Mise-en-scène. 

• Editing. 

• Sound. 

• Performance. 

These elements serve to create a mood and add to the overall aesthetic of the moving image text. 

Form and Meaning 
 
Meaning, in this context, is an interpretation of the narrative based on what we see and hear (form).  

This meaning may be explicit (what the moving image text is about, i.e. the plot) or implicit (what is 

lying beneath the surface). 

As active (rather than passive) viewers, we look for the ‘hidden’ meanings, and studying Media 

Language helps us to achieve a deeper understanding of them. 

The following tasks will help you to learn about how moving image text form creates meaning.  
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Tasks 
 
The following tasks in weeks 1-4 will help you to learn about how film form creates meaning, whilst the 
tasks in weeks 5-10 will allow you to demonstrate what you have learned. 

 

Planner 
 
The following plan is meant as a guide to help you structure the activities in this flying start 
pack between June and August.  
 
However, if you would like to complete this at a different pace and/or spend less or more 
time on each activity this is entirely your choice.   

Week 

no. 
Activity Title 

Page 

no.  

Compulsory 

Task 
Viewing Time ** 

Task 

Time** 

1 
Introduction to 
Cinematography* 

6 Yes 103 mins 60 mins 

2 
Introduction to Mise-en-
Scène* 

9 Yes 69 mins 60 mins 

3 
Introduction to Transitions 
and Editing* 

10 Yes 70 mins 60 mins 

4 
Introduction to Sound and 
Music* 

12 Yes 46 mins 60 mins 

5 
Screening: Life on Mars 
Episode 1 

14 No 59 mins 60 mins 

6 
Shot Types Photography 
Task 

14 No N/A 60 mins 

7 
Screening: Dream (2006) 
and Essay 

15 Yes 20 mins 60 mins 

8 
Kiss of the Vampire and 
Hammer Films Research 

19 No 21 mins 60 mins 

9 
Kiss of the Vampire Poster 
Analysis 

19 Yes N/A 60 mins 

10 
Newspaper Textual 
Analysis 

22 Yes N/A 60 mins 

 
*If you are doing both A Level Film and A Level Media, you don’t have to do these tasks twice. 
**Viewing and Task Times are approximate. 
 

Task Check List 
Week 

no. 
Activity Title Completed?  

1 Introduction to Cinematography*  

2 Introduction to Mise-en-Scène*  

3 Introduction to Editing*  

4 Introduction to Sound*  

5 Screening: Life on Mars Episode 1  

6 Shot Types Photography Task  

7 Screening: Dream (2006) and Essay  

8 Kiss of the Vampire and Hammer Films Research  

9 Kiss of the Vampire Poster Analysis  

10 Newspaper Textual Analysis  
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Week 1: Introduction to Media Form: Cinematography. 
 

Task 
 
Read the Cinematography Glossary of Terms tables below and on pages 7 and 8 and fill in what 

you think is meant by each term.  Then watch the YouTube videos listed below and update or replace 

what you have written. 

Flip Learning 

Must Watch: 
• Shot Types: https://youtu.be/Hhs6d92FNxw  (18’ 23”). 

• Lens Types and Focus: https://www.youtube.com/watch?v=NThEt_RGqI0&list=PLAAeSTcB-
Y1kmDl8LAHTZFVQT9lWz-1rm&index=4&t=0s (15’ 02”). 

• Image Composition: https://www.youtube.com/watch?v=-
pZBH838Q9w&index=4&list=PLAAeSTcB-Y1lIUd2yTqQhf3Y2Wk-Y3GuY (12’ 15”). 

• Camera Movements: https://www.youtube.com/watch?v=0EaEcVY37B0&list=PLAAeSTcB-
Y1kmDl8LAHTZFVQT9lWz-1rm&index=10&t=0s (19’ 48”). 

• Lighting: https://www.youtube.com/watch?v=duhRakNXBi4&list=PLAAeSTcB-
Y1kmDl8LAHTZFVQT9lWz-1rm&index=12&t=0s (38’ 24”). 

Should Watch: 
• Cinematographer Explains 3 Different Camera Lenses | Vanity Fair: 

https://www.youtube.com/watch?v=DGujsKb2e10&list=PLAAeSTcB-
Y1kmDl8LAHTZFVQT9lWz-1rm&index=5&t=8s (10’ 06”). 

 

Cinematography Glossary of Terms 

Shot Types Definition and Use 

Extreme Close Up  

Close Up  

Medium Close Up  

Medium Shot  

¾ Shot/Medium Long Shot  

Long Shot  

Extreme Long Shot  

  

https://youtu.be/Hhs6d92FNxw
https://www.youtube.com/watch?v=NThEt_RGqI0&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=4&t=0s
https://www.youtube.com/watch?v=NThEt_RGqI0&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=4&t=0s
https://www.youtube.com/watch?v=-pZBH838Q9w&index=4&list=PLAAeSTcB-Y1lIUd2yTqQhf3Y2Wk-Y3GuY
https://www.youtube.com/watch?v=-pZBH838Q9w&index=4&list=PLAAeSTcB-Y1lIUd2yTqQhf3Y2Wk-Y3GuY
https://www.youtube.com/watch?v=0EaEcVY37B0&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=10&t=0s
https://www.youtube.com/watch?v=0EaEcVY37B0&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=10&t=0s
https://www.youtube.com/watch?v=duhRakNXBi4&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=12&t=0s
https://www.youtube.com/watch?v=duhRakNXBi4&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=12&t=0s
https://www.youtube.com/watch?v=DGujsKb2e10&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=5&t=8s
https://www.youtube.com/watch?v=DGujsKb2e10&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=5&t=8s
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Camera Angles Definition and Use 

Level Shot  

High Angle Shot  

Low Angle Shot  

Dutch/Canted Angle  

Top Shot  

Aerial Shot  

Subjective Point of View  

Objective Point of View / 
Over-the-Shoulder Shot 

 

Camera Movements Definition and Use 

Pan  

Tilt  

Track  

Dolly  

Crane/Jib  

Arc  

Handheld/ShakyCam  

Lighting Definition and Use 

Three Point Lighting  

High Key Lighting  

Low Key Lighting  

Chiaroscuro Lighting  

Expressionistic Lighting  
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Focus Definition and Use 

Shallow Depth of Field  

Deep Focus  

Pull / Rack / Roll Focus  

Wide Angle Lens  

Telephoto Lens  

Zoom Lens  

Crash Zoom  

Deep Focus  

Dolly Zoom  
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Week 2: Introduction to Media Form: Mise-en-Scène. 
 

Task 
 
Read the Cinematography Glossary of Terms table below and fill in what you think is meant by 

each term.  Then watch the YouTube videos listed below and update or replace what you have 

written. 

Flip Learning 

Must Watch: 
• Mise-en-Scène: https://www.youtube.com/watch?v=t2aychvI0YU&list=PLAAeSTcB-

Y1kmDl8LAHTZFVQT9lWz-1rm&index=11 (44’ 01”). 

Could Watch:  
• Performance: https://www.youtube.com/watch?v=pijpBGxPdXY&list=PLAAeSTcB-

Y1kmDl8LAHTZFVQT9lWz-1rm&index=12 (24’ 51”). 

 
It is important that you are able to spell key terminology correctly.  Media studies features a lot of 
foreign terms and names, many of which are French and feature accents over some letters. 
 
To type the ‘è’ in mise-en-scène use the following short cut: Ctrl + ` + e.  You can learn more about 
how to do this here: https://www.youtube.com/watch?v=_-56_J0AHXU&t=41s. 
 

Mise-en-Scène Glossary of Terms 

Term Definition and Use 

Mise-en-Scène  

Setting/Location  

Props  

Blocking  

Proxemics  

Costume  

Make Up  

Prosthetic Make Up  

Special Effects  

Visual Effects  

 

  

https://www.youtube.com/watch?v=t2aychvI0YU&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=11
https://www.youtube.com/watch?v=t2aychvI0YU&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=11
https://www.youtube.com/watch?v=pijpBGxPdXY&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=12
https://www.youtube.com/watch?v=pijpBGxPdXY&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=12
https://www.youtube.com/watch?v=_-56_J0AHXU&t=41s


 

10 
 

Week 3: Introduction to Media Form: Transitions and Editing. 
 

Task 
 
Read the Editing Glossary of Terms table below and on page 11 and fill in what you think is meant 

by each term.  Then watch the YouTube videos listed below and update or replace what you have 

written. 

Flip Learning 

Must Watch: 
• Continuity Editing: https://www.youtube.com/watch?v=XpRbOToDCU8&list=PLAAeSTcB-

Y1kmDl8LAHTZFVQT9lWz-1rm&index=13 (43’ 54”). 

• Non-Continuity Editing: https://www.youtube.com/watch?v=XcDtcxcB6S8&list=PLAAeSTcB-
Y1kmDl8LAHTZFVQT9lWz-1rm&index=14 (26’ 09”). 

Should Watch: 
• RocketJump Media School, 2016.  Cuts & Transitions 101, [Video Online] Available at: 

https://youtu.be/OAH0MoAv2CI, [Accessed: 10/09/17].  

• CineFix, 2014.  How to Cut a Media – The Secrets of Editing – Media School’d, [Video 
Online] Available at: https://youtu.be/ORK8k8_mHyk   

 

 

Transitions Glossary of Terms 

Term Definition and Use 

Transition Definition and Use 

Cut  

Fade  

Dissolve  

Wipe  

Invisible Cut  

Smash Cut  

  

https://www.youtube.com/watch?v=XpRbOToDCU8&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=13
https://www.youtube.com/watch?v=XpRbOToDCU8&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=13
https://www.youtube.com/watch?v=XcDtcxcB6S8&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=14
https://www.youtube.com/watch?v=XcDtcxcB6S8&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=14
https://youtu.be/OAH0MoAv2CI
https://youtu.be/ORK8k8_mHyk
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Editing Glossary of Terms 

Editing Styles Definition and Use 

Continuity Editing   

Non-Continuity Editing / 
Montage 

 

Action Match  

Match on Action  

Montage Sequence  

Jump Cut  

Match / Form Cut  

Parallel Editing  

Shot Types Definition and Use 

Insert Shot  

Establishing Shot  

Master Shot  

Cutaway  

Eyeline Match  

180° Rule  
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Week 4: Introduction to Media Form: Sound and Music. 
 

Task 
 
Read the Sound Glossary of Terms table below and on page 13 and fill in what you think is meant 

by each term.  Then watch the YouTube videos listed below and update or replace what you have 

written. 

Flip Learning 

Must Watch: 
• Sound:  https://www.youtube.com/watch?v=PWUUJ4hETK4&list=PLAAeSTcB-

Y1kmDl8LAHTZFVQT9lWz-1rm&index=19, (32’ 13”].   

• Vanity Fair, ‘Ford v Ferrari’ Sound Editors Explain Mixing Sound for Media’: 
https://www.youtube.com/watch?v=1GyqrRu492Q, [Accessed: 11/05/20]. (Best watched with 5.1 
surround sound or headphones). (14’ 11”) 

Should Watch:  
• Introduction to Foley and Sound Effects for Media | Mediamaker IQ: 

https://www.youtube.com/watch?v=_Jznye0iqYE&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-
1rm&index=21 (15’ 39”). 

 

Sound Glossary of Terms 

Sound Term Definition and Use 

Diegetic Sound  

Non-Diegetic Sound  

Internal Diegetic Sound  

Synchronous Sound  

Asynchronous Sound  

Dialogue  

Exposition  

Voice Over / Narration  

Sound Effects  

Foley  

ADR   

Ambience  

Wallah Sound  

Buzz Track / Room Tone  

Contrapuntal Sound  

Sting  

Sound Motif  

https://www.youtube.com/watch?v=PWUUJ4hETK4&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=19
https://www.youtube.com/watch?v=PWUUJ4hETK4&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=19
https://www.youtube.com/watch?v=1GyqrRu492Q
https://www.youtube.com/watch?v=_Jznye0iqYE&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=21
https://www.youtube.com/watch?v=_Jznye0iqYE&list=PLAAeSTcB-Y1kmDl8LAHTZFVQT9lWz-1rm&index=21
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Music Glossary of Terms 

Music Types Definition and Use 

Theme  

Leitmotif  

Score  

Soundtrack  

Incidental Music  
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Week 5: Screening Life on Mars (2006) 
 

Free to watch  
(You only need to watch the first episode; but you might as well watch all 
of it).  

 

Week 6: Shot Types Photography Task 
 
 
1. Using the Shot Types and Camera Angles Images as a guide, use a camera (your phone will do) 

to take a series of photographs to illustrate each shot type and camera angle.  
 

Shot Type Original Your Version 

Extreme 

Close Up 

 

 

Close Up 

 

 

Medium 

Close Up 

 

 

Medium / 

Mid Shot 

 

 

Long Shot 

 

 



 

15 
 

Establishing 

Shot 

 

 

Low Angle 

Shot 

 

 

High Angle 

Shot 

 

 

Insert Shot 

 

 

Canted / 

Dutch 

Angle Shot 

 

 

 
If you are using your phone, hold in 
landscape, not portrait! 
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Week 7: Screening: Dream, Dizzee Rascal (2006) and Essay Task 
 
Watch Dizzee Rascal’s Dream and, using the essay plan below and the essay template on page 17, 

answer the following question:  

“Use what you have learned about media language to explain how Dizzee 
Rascal’s Dream (2006) creates meaning for the audience?”    

      
 

Flip Learning 

Must Watch: 
• Dream, Dizzee Rascal:  https://www.youtube.com/watch?v=2AAhc4auA7A, (3’ 38”].   

• Introduction to Dizzee Rascal Dream: 
https://www.youtube.com/watch?v=kBLDAGg4amM&t=10s (15’ 53”). 

 

Style Notes 
 

• Film names should be italicized, e.g. Vertigo. Don’t forget that names start with capital letters. 

• Only use Arial, Helvetica or Times New Roman (don’t use Calibri, Comic Sans or any other ugly 
fonts!), font size 10. 

 

Essay Plan 
 

Essay Plan 
It’s good practice to spend a few minutes writing an essay plan (even in 
exams).  This will help you to avoid waffle and Rubric errors (not answering 
the question asked). 

Paragraph 1: 

Introduction 

Always start with a killer introduction to capture the examiner’s attention 
and prove that you understand the question and know the answer.  Your 
introduction should answer the question and define any key terms.  You 
should also state what Media(s) that you are going to discuss as the 
examiner won’t know what you have watched. 

Paragraph 2: 

Main Body 

In the main body of your answer, every paragraph should deal with a new 
point or argument.  Each should develop your answer and should follow 
one another in a logical manner. Follow the P.E.E. format: Point; Evidence; 
Explain.   
 

• Point: Make a point. 

• Evidence: Prove your point by backing it up with evidence such as 

terminology, close textual analysis, quotes, theories, contextual 

information, fact and figures etc.   

• Explain: Explain how your point relates to the question. 

Each paragraph should contain accurate information, make good use of 
terminology and avoid pure description.  You should also use terminology 
accurately and fluently.  Show your knowledge of Media Form by using 
detailed textual examples. 

Paragraph 3: 

Main Body 

Paragraph 4: 

Main Body 

Conclusion 
Your conclusion should sum up your argument and should never introduce 
any new information.  

Proof-read 
Proof-read and spell check you work to ensure that you have not missed 
anything. (Keyboard shortcut F7). 

 

https://www.youtube.com/watch?v=2AAhc4auA7A
https://www.youtube.com/watch?v=kBLDAGg4amM&t=10s
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Essay Template Grid 
 

Paragraph 1: 

Introduction 

 

Main Body 

 
 

Conclusion 
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Task 8: Kiss of the Vampire (1963) and Hammer Films Research 
 

1. Watch the trailer for Kiss of the Vampire (1963) and the first 20 minutes of A History of Horror 
with Mark Gatiss: Home Counties Horror (2010). 
o Kiss of the Vampire Trailer, 1963 [Video Online], Available at: 

https://youtu.be/6MuJ6hsU1Gs, [Last Accessed: 04/06/20]. (01’ 40”) 
o A History of Horror with Mark Gatiss: Home Counties Horror, 2010. TV, Dir. Rachel 

JARDINE, Bristol: BBC Bristol Factual.  Available at: 
https://www.youtube.com/watch?v=gaFNgHuYdPA , [Last Accessed: 04/06/20]. (59’ 8”) 
 

2. Do some research on Hammer Studios and answer the questions below.   
o Don’t just cut and paste stuff from the internet, write your answer in your own words. 
o Put your full name at the top of your work. 
o Use this template to write your work using the same fonts for the headers and body 

text that I have used. 
o Proofread, and spell check your work. 
o Illustrate your work with pictures. 

 

Questions 
 

1. What kinds (genres) of movies is Hammer Films best known for? 
 
 
 
 

2. What characters are Hammer Films best known for? 
 
 
 
 

3. What are some of the distinctive elements of Hammer Films ‘House Style’ that made them 
unique in relation to their competitors? 

 
 
 
 

4. What actors are especially famous for staring in Hammer Films movies? 
 
 
 
 

5. How did the censors (the BBFC) react to Hammer Films and why? 
 
 
 
 

6. What influence did the Hammer Films have on culture, audiences, the horror genre and other 
film makers? 

 
 
 
  

https://youtu.be/6MuJ6hsU1Gs
https://www.youtube.com/watch?v=gaFNgHuYdPA
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Task 9: Kiss of the Vampire (1963) Poster Analysis 
 
Using the Film Poster Terminology Guide on pages 4 and 5, analyse the poster for Kiss of the 
Vampire (1963).   

o What techniques is the poster using to sell the film to the audience? 
o Consider how the poster uses generic conventions of the horror film to sell the 

movies. What imagery is used?  What fonts are used?  Why are they being used?  
What do they represent? 

o How does the poster represent men and women?  Who is being represented?  How 
are they posed?  What are they doing? 

o Try to use the theories listed on page 2 in your analysis. 
 
When you have completed this work, save it as a .pdf and email it to robert.venn@thomroth.ac.uk 

Theories to Use in Your Analysis 

 

Genre theory - Steve Neale 
• The idea that genres may be dominated by repetition, but are also marked by difference, 

variation, and change 

• The idea that genres change, develop, and vary, as they borrow from and overlap with one 
another 

• The idea that genres exist within specific economic, institutional and industrial contexts. 
 

Theories of gender performativity - Judith Butler 
• The idea that gender is a ‘performance’, made up of repeated behaviours such as how people 

dress, speak, job roles etc. 
 

Feminist theory - Liesbet van Zoonen 
• The idea that gender is not ‘natural’, it is constructed through discourse (cultural discussion or 

debate), and that its meaning varies according to cultural and historical context 

• The idea that the display of women’s bodies as objects to be looked at is a core element of 
western patriarchal (i.e. male dominated) culture 

• The idea that in mainstream culture the visual and narrative codes that are used to construct 
the male body as spectacle differ from those used to objectify the female body. 

 

The Male Gaze - Laura Mulvey 
• The female body is objectified in order to provide erotic pleasure for the male viewer. 

 

Structuralism - Claude Lévi-Strauss 
• The idea that meaning is dependent upon (and produced through) pairs of oppositions, e.g. 

hero verses villain, right verses wrong, good versus evil, male – female, ‘us’ verses ‘them’ etc. 
 

mailto:robert.venn@thomroth.ac.uk
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Format: US One Sheet. Portrait.  27”x40” (686x1020mm). 
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Film Poster Terminology 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
 
 

Production Studio Name 
Name of the studio that made the film.  In the 
case of Hammer, this was a major selling point. 

Above-Title Billed Actors 
The actors whose names appear first 
are said to have "top billing". They 
usually play the principal characters in 
the film and have the most screen 
time. Frequently, top-billed actors are 
also named in advertising material 
such as trailers, posters, 
billboards and TV spots. Top billing 
usually goes to the film’s most famous 
cast member.  
https://en.wikipedia.org/wiki/Billing_(fil
mmaking)  

Film Title 
Identifies the film.  Usually, 
the biggest text on the 
poster. 

Billing Block 
In the layout of film posters and other film advertising copy, the billing block is usually set in a highly condensed typeface (one in which the height of characters is several 
times the width).  By convention, the point size of the billing block is 25 or 35 percent of the average height of each letter in the title logo.  Inclusion in the credits and the 
billing block is generally a matter of detailed contracts between the artists and the producer. Using a condensed typeface allows the heights of the characters to meet 
contractual constraints while still allowing enough horizontal space to include all the required text. (https://en.wikipedia.org/wiki/Film_poster) 

Main Cast 

Tag Line 

Tag Line 
A phrase identified with the film. A motto used in selling a movie. The goal of 
a poster essentially is to “sell” the movie - to make you want to see it. 

Studio Name 
The name of the Distribution Company.   

Colour System 
This was a major selling point as colour films 
were still not that common in the 1950s and 
Hammer were the first company to make 
horror films in colour. 

Certificate 
Between 1951 and 1970 
there were 3 certificates: 

• U – Universal (suitable 
for children). 

• A – Adult (children 
must be accompanied 
by an adult). 

• X – 16 and older only. 

Art 

Format 
UK Quad/Quad Crown. 
Landscape. 30”x40” 
(762x1020mm). 

https://en.wikipedia.org/wiki/Actor
https://en.wikipedia.org/wiki/Trailer_(Movie)
https://en.wikipedia.org/wiki/Movie_poster
https://en.wikipedia.org/wiki/Billboard_(advertising)
https://en.wikipedia.org/wiki/Television_advertisement
https://en.wikipedia.org/wiki/Billing_(filmmaking)
https://en.wikipedia.org/wiki/Billing_(filmmaking)
https://en.wikipedia.org/wiki/Typeface
https://en.wikipedia.org/wiki/Point_size
https://en.wikipedia.org/wiki/Film_poster
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Week 10: Newspaper Cover Analysis 
 
Read the resources listed below and then answer the essay question. 
 

• http://image.guardian.co.uk/sys-
files/Guardian/documents/2011/08/26/EducCentNewsterminology.pdf 

• https://uploads.guim.co.uk/2018/01/18/Guardian_15_January_2018_AP.pdf 

• https://uploads.guim.co.uk/2020/03/10/Guardian_7_March_2020_AFP_PDF.pdf 

• https://uploads.guim.co.uk/2020/02/19/Obs_9_Feb_2020_AFP_PDF.pdf 

• https://www.oxford-royale.com/articles/a-guide-to-british-newspapers/#aId=1edab162-
60f1-4e0d-882b-9c52fdf28913 

• https://yougov.co.uk/topics/politics/articles-reports/2019/08/14/left-wing-vs-right-wing-its-
complicated 

 

Question 
 
How does media language incorporate viewpoints and ideologies (i.e. beliefs) in these front pages 
of The Daily Mirror and The Daily Express? [300 words]       

 

 

http://image.guardian.co.uk/sys-files/Guardian/documents/2011/08/26/EducCentNewsterminology.pdf
http://image.guardian.co.uk/sys-files/Guardian/documents/2011/08/26/EducCentNewsterminology.pdf
https://uploads.guim.co.uk/2018/01/18/Guardian_15_January_2018_AP.pdf
https://uploads.guim.co.uk/2020/03/10/Guardian_7_March_2020_AFP_PDF.pdf
https://uploads.guim.co.uk/2020/02/19/Obs_9_Feb_2020_AFP_PDF.pdf
https://www.oxford-royale.com/articles/a-guide-to-british-newspapers/#aId=1edab162-60f1-4e0d-882b-9c52fdf28913
https://www.oxford-royale.com/articles/a-guide-to-british-newspapers/#aId=1edab162-60f1-4e0d-882b-9c52fdf28913
https://yougov.co.uk/topics/politics/articles-reports/2019/08/14/left-wing-vs-right-wing-its-complicated
https://yougov.co.uk/topics/politics/articles-reports/2019/08/14/left-wing-vs-right-wing-its-complicated
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